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A LOOK AT 
GLOBAL 
TOURISM



TOURISM ARRIVALS TO SOUTH AFRICA



0.3%

ECONOMIC

GROWTH



SOUTH AFRICA ECONOMIC STATUS
INEQUALITY AMONG THE HIGHEST IN THE WORLD

INTEREST RATE AND INFLATION: ON THE RISE
RATINGS: LOW- JUST ABOVE JUNK STATUS



CONTRIBUTED 
3% TO THE GDP IN 2016
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(5 MILLION MORE TOURISTS 
INCREMENTALLY OVER 5 YEARS)

5 IN 5 STRATEGY



NEW OPERATING MODEL
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Darker shade represents 
‘Core’ markets

Lighter shade represents 
‘Strategic’ markets

Additive numbers in grey 
represent ‘strategic’ markets

Marketing Investment Framework 

The priority list from the investment framework is based on market’s tourism potential, South Africa’s ability to win in the market, the cost 

of acquisition of tourist from the market
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DOMESTIC TOURISM
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CASE STUDY: FRANCE

• Tourist arrivals (France): 85 mill.+ 

• Population (France): 66 mill. 

 Population (Paris): 2.2 mill.

• Paris tourist arrivals down due to terror, but France is still world’s no. 1 

destination
 Paris saw a drop of 1.5 million tourists in 2016, as fears linked to terror attacks scared off visitors, 

especially from China and Japan

• Contribution to GDP: 3.6% - almost in line with SA

• Contribution to Employment: 4.1% of total employment – slightly below SA (4.5%)
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Domestic Tourism Performance – Other Destinations

Tourism ReceiptsCOMPARISON OF SA TO FRANCE & BRAZIL

65%

35%

22%

78%

France

South Africa

Inbound Receipts

Domestic Receipts

South Africa vs. Benchmark Countries
Spending, 2014

CAGR 
2009-14

Domestic

Inbound

Trip
Spending

89%

11%

Brazil

1%

3%

2%

2%

9%

8%

Source: ‘Travel in Australia’, Oct 15, Euromonitor International; ‘Travel in South Africa’, Sep 15, Euromonitor International; ‘Travel in France’, Oct 15, Euromonitor International; ‘Travel in 
Spain’, Sep 15, Euromonitor International; ‘Travel in The United Kingdom’, Sep 15, Euromonitor International; ‘Travel in India’, Sep 15, Euromonitor International; ‘Travel in Brazil’, Sep 15, 
Euromonitor International
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Domestic Tourism Performance – Other Destinations

Tourism Receipts
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HOW DO WE GET PEOPLE TRAVELLING SOUTH 
AFRICA HOW DO WE BUILD A 

TOURISM ECONOMY1 2



#1 TRAVEL TREND FOR 2017:
TRANSFORMATIONAL TRAVEL


