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“THE BIGGEST JOKE ON 

MANKIND IS COMPUTERS 

ASKING HUMANS TO 

PROVE THAT THEY ARE 

NOT A ROBOT…”



Marketing in short:
• Understands consumer needs;

• Matches them to products, services and experiences;

• Drives purchase and loyalty.

Technology brings new 

dimensions on:
• How to communicate;

• When to communicate;

• What to communicate;

• Where to communicate.



MARKETING DIGITALIZATION: THE NEW DIMENSIONS

Data is the kingdom: Digitalizing marketing efforts enables the

collection of a lot of data about our target audiences and their online

behaviors. This enables tailored marketing messages for better

engagement and conversions.

More channels, more opportunities: Digitalization unlocks a variety of

channels to reach the tourism audiences, including social media, email,

websites, content marketing, and mobile apps.

It's measurable: The beauty of digitalizing marketing practices is that

we can track the results of our campaigns and see what's working and

what's not. This drives us to constantly improve the marketing efforts.



Best practice sharing: 

Performance Measurement
APP Program 2 - Business Enablement

2.6 Digital and Analytics Operating Framework 



SHOWCASE TOOL: GOOGLE ANALYTICS

https://analytics.google.com/analytics/web/?pli=1#/p267247491/realtime/overview?params=_u.comparisonOption%3Ddisabled%26_u.date00%3D20220305%26_u.date01%3D20220701%26_u..nav%3Dmaui&collectionId=life-cycle


MEASUREMENT: SHOTLEFT SHOWCASE

https://lookerstudio.google.com/u/0/reporting/6d43b5db-d536-4263-93e6-a351760f16a5/page/p_nbswipts9c

https://lookerstudio.google.com/u/0/reporting/6d43b5db-d536-4263-93e6-a351760f16a5/page/p_nbswipts9c


MEASUREMENT: SOUTH AFRICAN TOURISM SHOWCASE

https://lookerstudio.google.com/u/0/reporting/b520a3b4-5d72-4cef-b27d-29bf3386e912/page/l3GUC

https://lookerstudio.google.com/u/0/reporting/b520a3b4-5d72-4cef-b27d-29bf3386e912/page/l3GUC


QUESTIONS 
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