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VISION1
Leading sustainable

tourism development for 
inclusive economic growth 

in South Africa.

3 VALUES

Performance Values 
• Innovative: Leveraging of resources 

and partnerships to optimise delivery 
to our stakeholders; and responsive to 
change. 

• Ethical (Good Corporate Governance): 
Encapsulates principles of integrity, 
transparency and accountability.

• Customer Focus: Provide services and 
solutions in a manner that is efficient, 
effective and responsive.

Organisational Values 
• Empowerment: Create an environment 

conducive to growth and development 
for our people.

• Integrity: Act with integrity by maintaining 
the highest standards for accountability, 
serving with respect, honesty and 
trustworthiness. 

• Recognition: Be an organisation that 
values its own people by ensuring 
fairness of systems and processes, 
being supportive, as well as 
recognising and rewarding 
performance.

Tourism Call Centre number:
0860 121 929

Tourism Call Centre Email:
callcentre@tourism.gov.za

Website: 
www.tourism.gov.za

Switch Board Number:
(012) 444-6000

Physical Address (Head Office, Pretoria)
Tourism House, 17 Trevenna Street, 

SUNNYSIDE

Postal Address (Head Office, Pretoria) 
Private Bag X424, 
PRETORIA, 0001

Facebook: NationalDepartmentOfTourism
Twitter:  @Tourism_gov_za

Following on government’s 2010 – 2014 electoral 
mandate, the National Department of Tourism (NDT) 
was re-established in June 2009 as a separate department 
from the former Department of Environmental Affairs and 
Tourism. The Department is mandated under the 
Tourism Act 72 of 1993, to promote tourism to and 
within the Republic, and further regulate and rationalise 
the tourism industry. The Department’s primary aim is to 
ensure growth and development of the tourism sector, 
and regulate measures aimed at the maintenance and 
enhancement of facilities and services made available to 
tourists. The Department will monitor and evaluate the 
implementation of tourism programmes, tourism 
strategies and policies to inform decision-making.
In his 2011 State of the Nation Address, President Jacob 
Zuma stated that tourism was one of six priority areas in 
which government could create jobs, the other five being 
infrastructure development, agriculture, mining and 
beneficiation, manufacturing, and the green economy. 
Tourism is also positioned as one of the six core pillars of 
growth in the country’s New Growth Path framework. 
Through the Department’s National Tourism Sector 
Strategy (NTSS), the tourism sector is committed to 
creating a total of 225 000 jobs by the year 2020. The 
department’s objectives include ensuring that benefits of 
tourism are equitably shared amongst the people of South 
Africa, and planning for the empowerment of youth, 
women, and people with disabilities through 
entrepreneurial participation and opportunities. The 
focus is to increase competitiveness of the tourism 
sector in South Africa. In the medium term the 
department aims to increase investment in the 
tourism sector, increase inbound tourism, 
entrench a culture of tourism amongst South 
Africans, and increase the sector’s contribution 
to job creation and economic growth.

For more info visit: 
www.tourism.gov.za

MISSION2
To grow an inclusive and sustainable

tourism economy through:
•  Good corporate and cooperative 

governance
•  Strategic partnerships and collaboration

•   Innovation and knowledge 
management

•  Effective stakeholder 
communications

Constitutional Mandate
Part A of Schedule 4 of the Constitution of 
the Republic of South Africa, 1996, lists 
Tourism as a functional area of concurrent 
national and provincial legislative 
competence.

Legislative Mandates
Tourism Act, 2014 (Act No 3 of 2014) to 
promote the practising of responsible 
tourism for the benefit of the Republic and 
for the enjoyment of all its residents and 
foreign visitors; provide for the effective 
domestic and international marketing of 
South Africa as a tourist destination; 
promote quality tourism products and 
services; promote growth in and 
development of the tourism sector; and 
enhance cooperation and coordination 
between all spheres of government in 
developing and managing tourism.

4 LEGISLATIVE AND OTHER MANDATES
Policy Mandates
• National Development Plan (NDP) is the 

2030 vision for the country. It envisions rising 
employment, productivity and incomes as a 
way to ensure a long term solution to 
reducing inequality, improving living standards 
and ensuring a dignified existence for all South 
Africans.The NDP recognises tourism as one 
of the main drivers of employment and 
economic growth.

• New Growth Path (NGP) includes tourism as 
one of the six pillars of economic growth.

• National Tourism Sector Strategy (NTSS) 
provides a blueprint for the tourism sector in 
the pursuit of growth targets contained in the 
New Growth Path (NGP).

• The White Paper on the Development and 
Promotion of Tourism in South Africa, 1996 
provides framework and guidelines for 
tourism development and promotion in 
South Africa.

About the Department 
of Tourism

• To ensure economic, efficient and effective use of departmental resources
• To enhance understanding and awareness about the value of tourism and its opportunities.
• To create an enabling legislative and regulatory environment for tourism development and growth.
• To accelerate transformation of the tourism sector.
• To facilitate tourism capacity building programmes.
• To diversify and enhance tourism offerings.
• To provide knowledge services to inform policy, planning and decision making.
• To develop new source markets.
• To enhance tourism regional integration
• To create employment opportunities by implementing tourism projects.

ORGANISATIONAL STRATEGIC OBJECTIVES6

Outcome 12:  An efficient, effective and development oriented public service and an 
empowered, fair and inclusive citizenship.

Outcome 4:  Decent employment through inclusive economic growth.
Outcome 7:  Comprehensive Rural Development.
Outcome 11:  Creating a better South Africa, and contributing to a better and safer 

Africa in a better world.

SO 1: To ensure economic, efficient and effective use of departmental resources
SO 2: To enhance understanding and awareness about the value of tourism and its 

opportunities.
SO 3: To create an enabling legislative and regulatory environment for tourism 

development and growth.
SO 4: To accelerate transformation of the tourism sector.
SO 5: To facilitate tourism capacity building programmes.
SO 6: To diversify and enhance tourism offerings.
SO 7: To provide knowledge services to inform policy, planning and decision making.
SO 8: To develop new source markets.
SO 9: To enhance tourism regional integration
SO 10: To create employment opportunities by implementing tourism projects.

ORGANISATIONAL STRATEGIC OUTCOME 
ORIENTED GOALS
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BRANCHES IN THE DEPARTMENTMINISTER OF
TOURISM

DEPUTY MINISTER
OF TOURISM

Mr Derek Hanekom

Ms Tokozile Xasa

www.tourism.gov.za

Director 
General’s Office

Purpose
o promote and support the 
growth and development of an 
equitable, competitive and 
sustainable tourism sector, 
enhancing its contribution to 
national priorities.

 Functions
• Manage the provision of 

strategic governance and 
corporate management 
services.

• Manage the provision of 
financial and supply chain 
management services.

• Manage the provision of 
internal audit services in the 
department.

• Manage strategic political and 
policy direction for the 
development of South Africa’s 
tourism potential throughout 
the world.

• Manage strategic political and 
policy direction for the 
development and growth of 
sustainable domestic tourism 
throughout South Africa.

• Manage strategic tourism 
sector policy development, 
monitoring, research and 
knowledge management 
services.

Branch: 
Administration

Purpose
To provide strategic governance 
and risk management, legal, 
corporate affairs, information 
technology, internal audit, 
financial management and 
strategic communications support 
services to the department.

Strategic Objectives
• Ensure economic, efficient and 

effective use of departmental 
resources

• To enhance understanding and 
awareness about the value of 
tourism and its opportunities.

• To create an enabling 
legislative and regulatory 
environment for tourism 
development and growth.

• To accelerate transformation 
of the tourism sector.

Branch: Policy and 
Knowledge Services

Purpose
To support sector policy 
development and evaluation, 
research and knowledge 
management, promotion of 
transformation and responsible 
tourism.

Strategic Objectives
• To enhance understanding and 

awareness about the value of 
tourism and its opportunities.

• To create an enabling 
legislative and regulatory 
environment for tourism 
development and growth.

• To accelerate transformation 
of the tourism sector.

• To facilitate tourism capacity 
building programmes for the 
sector.

• To diversify and enhance 
tourism offerings.

• To provide knowledge 
services to inform policy, 
planning and decision making.

Branch: International 
Tourism Management

Purpose
To provide strategic policy 
direction for the development of 
South Africa’s tourism potential 
across various regions of the 
world.

Strategic Objectives
• To facilitate tourism capacity 

building programmes.
• To provide knowledge 

services to inform policy, 
planning and decision making.

• To develop new source 
markets.

• To enhance tourism regional 
integration.

Branch: Domestic 
Tourism Management

Purpose
To provide strategic policy 
direction for the development 
and growth of sustainable 
domestic tourism throughout 
South Africa.

Strategic Objectives
• To diversify and enhance 

tourism offerings.
• To create employment 

opportunities by implementing 
tourism projects targeted at 
the unemployed.

• To facilitate tourism capacity 
building programmes. 

Job No.: 00/000/0000
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