
Alone on the range with killers on the loose

High drama in the Karoo bushveld

 ‘W
hat’s that 
sound?” Rose-
mariè asked 
from some-
where deep 

beneath the covers. I’d been awake 
for nearly an hour, listening to a 
plaintive animal yipping as it cir-
cled our camp but, due to the sub-
zero Karoo winter temperatures, 
hadn’t bothered to open the tent 
fl aps to investigate.

“Probably a jackal smelling the 
remains of our dinner last night,” 
I ventured.

Half an hour later, as we gath-
ered for pre-game drive coff ee 
in the mess tent, ranger Roelof 
Wiesner told a diff erent story.

“It’s a cheetah in distress,” he 
said. “Yesterday we saw a female 
with cubs in this area and it pos-
sibly means they’ve been separat-
ed… probably by lions.”

Neither Rose-mariè, me, nor 
our two fellow guests said any-
thing. If this was true, then it was 
almost certainly very bad news for 
the cubs.

With the four-tent Plains Camp 
at Samara Karoo Reserve having 
opened less than a week before 
our visit, none of us wanted to be 
its fi rst witnesses of tragedy.

We piled into the game-viewing 
vehicle and, with Wiesner behind 
the wheel and Rowin Benade in 
the tracker’s seat, went looking.

We initially went in the wrong 
direction until a radio call from 
the camp staff  said they had a 
lone cheetah visual and quickly 
steered us in the right direction. It 
wasn’t long before we were about 
50m behind the animal, still mew-
yipping piteously.

It was a sound I’d never heard 
before but one I will never forget. 

It’s absolutely heart-wrenching.
Our guides soon established it 

was not the mother but a young 
male cheetah who had recently 
been introduced to the reserve 
from the Kalahari – the staff  call 
them The Kalahari Boys – with his 
brother. 

The two young cheetahs had 
formed a coalition and were suc-
cessful hunters, but were still new 

to the dangers of Samara.
The missing male wore a te-

lemetry collar and Benade soon 
had the tracking equipment in 
his hands and began scanning 
the area. Aft er a few minutes, he 
received a faint ping from a thick 
grove of acacias and scrub on the 
banks of a drainage line a couple of 
kilometres away.

The echoes grew stronger as we 
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He began to move up the slope 
in the direction of his sibling. The 
giraff es remained in place, still 
staring, which meant the lions had 
given up the stalk and were laying 
up for the day.

That aft ernoon, we encoun-
tered the reunited brothers loll-
ing in long grass as they basked 
in the weak sun. They seemed un-
perturbed about their close call, 
allowing us to get to within 20m of 
them on foot.

Our relief, however, was 
immense.

“People think that when one 
member of a coalition like this 
dies, the chances of survival of the 
other are halved,” said Wiesner. 

“In fact, the odds drop much 
further.

“Not only does the survivor not 
have a partner in the hunt but 
he also doesn’t have someone to 
watch his back… especially when 
he’s feeding on a kill.

“That’s when cheetahs are most 
vulnerable to lion att acks,” added 
Wiesner.

� www.samara.co.za

approached.
The tension 

mounted – not only 
were the electronic 
signals static, which 
meant the animal 
wasn’t moving, but 
they seemed to come 
from a spot that was 
surrounded by a herd 

of giraff es all staring fi xedly to-
wards a central point.

“They usually do that when 
they’ve spott ed lions,” said 
Wiesner grimly.

I noted Rose-mariè’s eyes 
closed and lips moving in silent 
prayer. The expressions of the 
Ecuadorean father and daugh-
ter who were sharing camp and 
the drive with us were equally 
fraught.

Suddenly we heard another 
cheetah distress call. It was the 
missing male, he was standing 
outside the circle of giraff es and 
was calling for his brother. With 
the lions down-wind of him, he 
was unaware of the danger 100m 
behind him.

Jim Freeman
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RANGING

With the lions 
down-wind of 

him, he was 
unaware of the 
danger behind 

him
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  I 
learned an interesting 
phrase during my travels 
through the Karoo this past 
fortnight: “green drought”.

The condition occurs 
when there is just enough rain to 
saturate upper layers of the soil, 
causing plant species with shal-
low root systems – such as fynbos 
– to fl ourish but without recharg-
ing aquifers (underground bod-
ies of rock or sediment holding 
water) or allowing surface runoff  
to rivers. 

Heading south down the N9 
from Graaff -Reinet to Willow-
more and beyond to De Rust, the 
countryside appears lush but, 
despite good rains in July, rivers 
and streams are dry and dams are 
generally less than half full. Here, 
the green drought has the Karoo 
fi rmly in its grip.

The Klein (Litt le) Karoo is only 
marginally greener than the Groot 
(Great) Karoo but, say my farming 
friends, the decade-long drought 
has defi nitely been broken. 

“We’ve had as much rain in the 
past three months as we would 
typically have in a good year,” says 
Morne Jonker, who farms in the 
Kammanassie between Oudts-

hoorn and Uniondale.
“The Gamkapoort Dam is full, 

while the Kammanassie is at 75% 
and still rising. Farm dams are 
all full and the mountain streams 
are still fl owing. This is proving 
to be an exceptional year in every 
regard.”

How does one diff erentiate be-
tween the Litt le and Great Karoo? 
The former is 11 800km² in extent 
and runs from Montagu in the 
west to (more or less) Uniondale 
and Willowmore in the east. 

It is bounded south and north 
by the Outeniqua-Langeberg and 
Swartberg ranges respectively.

The Great Karoo measures 
395 000km² and makes up about 
a third of South Africa’s total sur-
face area. 

It, too, is sub-divided; the “Low-

er” (western) and “Upper” (east-
ern) sections, which are split by 
the escarpment being the main 
ones. 

There are further sub-divisions 
– just to make things complicated 
– and the elevation-challenged 
Lower Karoo comprises such are-
as as the Koue Bokkeveld, Hantam, 
Tankwa and Moordenaar s .

This is the ideal time of year to 
visit the Klein Karoo (I prefer the 
Afrikaans as it’s the most com-
monly spoken language through-
out the region). It’s cold but live-
able and the light has a clarity that 
is an Instagrammer’s dream.

My latest visit had Oudtshoorn 
as its epicentre and two distinct 
components… the fi rst, north 
of the town, was grey and wet, 
while the second – split by a space 

of three days – was crisp but 
sunny.

For the last, my girlfriend and I 
were based at the ever-popular De 
Zeekoe Guest Farm* (www.dezee-
koe.co.za) just outside town on the 
road to Calitzdorp.

Owner Paula Potgieter says De 
Zeekoe remains a working farm, 
notwithstanding the expansion of 
the accommodation facilities over 
the past two decades.

“It started when I converted 
two rooms in the farmhouse into 
guest accommodation when the 
Klein Karoo National Arts Festival 
started gett ing popular. It grew 
organically from there… we’d take 
out a loan from the bank, build 
a few rooms, pay off  the loan and 
start all over again,”

De Zeekoe currently consists of 

Water, water everywhere…
Worlds within Karoo worlds

‘GREEN DROUGHT’ SITS WELL WITH THE VELD

JIM
FREEMAN
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21 hotel-style rooms that carry a 
four-star Tourism Grading Coun-
cil status and three self-catering 
cott ages (each of which sleeps two 
adults). The main property lies on 
the northern bank of the Olifants 
River and guests are regularly wak-
ened by the call of a resident Afri-
can fi sh eagle that perches on a tree 
stump in the hotel garden.

More than 160 bird species 
have been recorded on the proper-
ty, says Potgieter. The area is also 
home to the “Shy Five” mammals: 
aardvark, aardwolf, bat-eared fox, 
porcupine and meerkat.

Early morning trips into the 
veld to watch the antics of the lat-
ter have become a popular tourist 
activity in Oudtshoorn. 

Five Shy Meerkats founder JD 
Glinister has been researching the 
litt le mongoose species since 2008 
and greets tourists with coff ee and 
rusks about eight kilometres from 
De Zeekoe, before taking them on 
a short walk into the veld to one of 
several dens to await their emer-
gence for the day.

Meerkats, also known as su-
ricates, have darker fur on their 
bellies to the rest of their bodies 
and this absorbs the morning’s 
warmth to provide the get-up-and-
go for a day spent grubbing for 
insects.

Interestingly, the collective 
noun for meerkats is a “mob”.

Drive from De 
Zeekoe towards 
Calitzdorp and al-
most immediately 
you’ll encounter 
Grundheim, one of 
the quirkiest distiller-
ies along the so-called R62 
Brandy Route.

Apart from some delectable 
potstill products, Grundheim also 
produces a delightful golden rum. 
Beware, however, of the Brand-
slang witblits with its infused 
chillies!

Not much further down the 
road is a roadsign indicating 
“Kruisrivier”. 

The Kruis River-Groenfontein 
gravel road is in fi ne condition 
and, in my opinion, one of the 
prett iest in South Africa.

We drove it in reverse, fi rst 
having a hearty trinchado lunch 
at Die Bakhuis (not licensed, so 
take your own wine) restaurant in 
Calitzdorp, before taking the road 
that leads fi rst to Axe Hill winery 
(one of seven around the town) 
and then past the Nel’s River Dam. 
Completed in 1918, it is the coun-
try’s oldest concrete gravity dam 
and was built entirely by Calitz-
dorp’s farmers.

There’s a gorgeous lookout spot 
above the dam, which is particu-
larly popular on the blisteringly 
hot summer weekends.

Beyond the dam lies Groen-
fontein – I guess you could call it 
a hamlet, despite the fact that it 
extends over nearly 10km – which 
has become the hidey-hole of any 
number of quirky and arty charac-
ters.

One of these is Peter Coe, a 
70-something year old New Zea-
lander who describes himself as 
an art collector.

I encountered Peter a couple of 
months ago during a trip to Calitz-
dorp. I’d stopped to take some pic-
tures when he approached me and 
invited me into his home-cum-gal-
lery for a cup of coff ee. I demurred 
but said I would return.

I actually took a bag of coff ee 
and, to his glee, left  it with him. 
Peter shares his living room with a 
gigantic crow sculpture and elder-
ly dogs… his wife having returned 
to Cape Town because, she said, 
living in the gramadoelas was too 
lonely.

Every turn in the road off ers 
new delights and an aft ernoon 
fl ashes by within what feels like 
mere moments. Highlights includ-

ed fording streams over and over 
again in order to secure pictures 
for a motoring publication – much 
to the bemusement of a pair of 
adorable alpaca.

I also stopped to shoot the Oude 
Postkantoor only to have an excep-
tionally friendly cat hop into the 
car for love and cuddles.

Defi nitely my kind of a Karoo 
world.

* De Zeekoe Guest Farm is a 
member of Cape Country Routes, 
a group of more than 20 privately 
owned and managed hotels, lodges 
and guest houses located on scenic 
and historic routes in the Western 
and Eastern Cape.

The area is 
also home 

to the 
‘Shy Five’ 
mammals

Pictures: Jim Freeman



I am guided by my own 
values which are: well-
being, commitment, 

professionalism, passion, 
consistency, sustainability 

and quality.

Th e experience that I gained while I was 
an employee of DoT inspires me. I saw a 
lot of opportunities that I can still grab 

and learn more about tourism. 
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Tourism establishments should con-
sider the following if they want to 
provide accessible tourism off erings:

� Physical accessibility: Th is di-
mension emphasises the importance 
of creating infrastructure and facili-
ties that are accessible to individuals 
with mobility challenges. It includes 
designing barrier-free accommoda-
tions, transportation, attractions, 
and public spaces.

� Communication and infor-
mation accessibility: Providing 
accessible information in various 
formats, such as braille, large print, 
and audio descriptions, ensures that 
individuals with visual or hearing 
impairments can access essential 
details about destinations, attrac-
tions, and services.

� Service provision: Training 

Francine Zana

I was born in Coega in Port Elizabeth in the Eastern Cape 
Province. Born into a humble and modest family I as-
pired to pursue a career in business, but due to fi nancial 

diffi  culties dropped of college aft er completing her second year 
and went to work as a domestic worker and cleaner at a very young 

age of 19. Th rough sheer determination and personal drive, I worked 
my way up into management position. I have worked in diff erent hotels 

servicing rooms from 16 up to 22 daily. It was tough but I never gave up as I was always 
inquisitive and that open doors for me .

I worked for diff erent star gradings from one up to fi ve stars.
I holds vast amounts of experience in the industry with over fi ft een years working in 

the sector, fi rst beginning as a domestic worker.  

Women in Tourism

Exclusive Hospitality Concepts  is  a company which  
specialises on the interests of private homes and  hospi-
tality establishments who don’t have big hotel resources 
but aim to archieve high operational standards and 
systems.

 Th ey provide hospitality consultancy and training.
Th ey also have their own hotel amenity range – Or-

ganising Amenities by Zana.
Th ey hold motivational talks for hotel staff  and 

events.

 Syavaya Travel covers the lot: local and 
international fl ights, accommodation 
hire, shuttle and chauff eur services, 
conference venues bookings, and tour 
operator services.
Syavaya is a TMC based in South 

My background 
inspires me to work 
hard and do more

Exclusive Hospitality Concepts is 
off ering complimentary training to 
unemployed both youth and adults 
from my community and later place 
them in diff erent hotels, some are 
working as temps and others are em-
ployed permanently. Th ey have created 
this programme aft er seeing the high 
number of unemployed people who do 
not have qualifi cations and those who  
are struggling to make ends meet.  

INITIATIVE 
OR PROJECT

INITIATIVE 
OR PROJECT

INITIATIVE 
OR PROJECT

INITIATIVE OR 
PROJECT

INITIATIVE 
OR PROJECT

INITIATIVE OR 
PROJECT

INITIATIVE OR 
PROJECT

ENVISIONING YOUR 
BUSINESS

ENVISIONING YOUR BUSINESS

ENVISIONING 
YOUR BUSINESS

ENVISIONING YOUR BUSINESS

ENVISIONING 
YOUR BUSINESS

ENVISIONING YOUR 
BUSINESS

ENVISIONING YOUR BUSINESS

BUSINESS VENTURES

BUSINESS VENTURES

BUSINESS VENTURES

BUSINESS 
VENTURES

BUSINESS 
VENTURES

BUSINESS 
VENTURES

BUSINESS VENTURES

 Exclusive Hospitality is changing a lot of 
people’s mindsets and interpretation of 
the hospitality industry. For them, the 
most important thing is to see general 
staff  members in the hospitality sector 
 treated with fairness and the respect 

they deserve because it is the people on 
the ground who make this beautiful in-
dustry the success that it is today. Th ere 

is no tourism and hospitality without 
general staff  members.

Work hard in building a strong brand. It is not going to be easy but if you believe in 
yourself and are passionate about what you want to do, you can and you will get there .

Encouragement
Encouragement

Phetheni 
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Lebogang 
Olifant
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Mmathato 
Pretty 

Magolego

Ruegaiché Glashionette De Vos

Mpho Dikgale

Born and bred in Durban . Man-
aging director of Syavaya Travel. 
She is passionate about making 

the tourism industry a more inclusive 
industry.

I  love to travel all over the world. I am 
passionate about travel and tourism events. 
Seeing my business growing through all the 
challenges and still growing keeps me going

As a child, my mother bought a lot of 
travel magazines. I read it all. She taught 
me how to plan a holiday for our family. 

As a company we have embarked on 
the senior citizen Tours and we have 
successfully carried out the project 

in all nine provinces in South Africa. 
I have started with marketing my 

business internationally. Now I am 
receiving international bookings. Our 

service  has been above par.

We are currently working with tourism 
students who are doing internship and 
have seen them graduating and coming 
back to the company as motivated per-
manent employees. I have been actively 
using tourism to create new economic 
opportunities for students, encourag-

ing them to train as tour guides.

All they need is to be encouraged to get involved in industry associations to 
gain more knowledge to grow their business. Get involved with development 

programmes off ered in the tourism sector. All empower themselves by learning 
more about the new trends and be informed of new developments. Lastly, 

travelling opens your eyes to many things that might help your business thrive.

Tlalane Mofolo

I had a dream, but feared to start. I 
am grateful that Covid happened 
because that’s when it really hit 

me. I started this company with Covid 
relief fund money. 

I had no support from my family as 
they wanted me to go look for a job. I 
kept going.  

I had no experience in business 
or any business qualifi cation. I really 
didn’t know what I was doing and 
learned along the way with support 
structure I found along the way. 

Starting a business with nothing in 
your account it’s not easy . Most nights 
I quit and in the morning I wake up 
and do it again. I found women who 
were willing to work with me . I use 
resources from the community . 

Most time we don’t have a salary 
because the money goes back into 
the business. We keep working under 
those challenges and hope to get fund-
ing soon. 

Th abana-Tsoana tourism is a light 
in my community. Our community 
has 99%  unemployed youth. Th e com-
munity depend on social grants and 
we are hoping that if other youth see us 
succeed they will realise that they have 
to create jobs for themselves and start 

Shama Nathoo

Shama Nathoo 
is the founding 

member and 
managing director 

of the Universal 
Accessibility Hub 

(UA Hub), and 
former board 

member of the 
Tourism Grading 
Council of South 

Africa.

tourism. Th is includes  promoting 
compliance, and off ering incentives 
to businesses that prioritise univer-
sal access.

YOUR MOTIVATION

Universal access creates opportunities for individuals with dis-
abilities, older adults, families with young children, and other 
marginalised groups to explore the world and enjoy enriching 

travel experiences.
Nathoo believes tourism has the power to bridge gaps, foster under-

standing, and create unforgettable memories. Th is can be realised when 
the sector embraces the principles of responsible travel, ensuring univer-
sal access for all individuals. 

ADVERTISEMENT ADVERTISEMENT

Africa. We specialise in travel arrange-
ments for the meetings, incentives, 
conferences and the event industry. 
We create tour packages for all destina-
tions in South Africa

their own businesses. Th ey don’t have 
to leave rural communities to go to the 
cities to fi nd employment. 

With so much challenges we man-
aged to create 10 part-time jobs and 
become a host employer for tourism 
leanership for two years. 

Our success will be bring so much 
employment, skills development and 
hope to our community and that’s 
what keep me going every day. 

We got nominated as one of the top 
3  in 2022 in the category “rural-based 
SMME of the year” on the fi rst inau-
gural National Presidential SMMES 
Awards. However, we did not win the 
number 1 spot. 

I am hoping in 10 
years’ time the dream 
will be completed 
and Th abana-Tsoana 
Tourism will be 
recognised as one of 
the best Basotho 
Heritage site 
in SA.

tourism professionals to under-
stand and cater for the needs of 
 individuals is crucial. Service pro-
viders should have the knowledge 
and skills to off er personalised as-
sistance, adapt their services, and 
provide a welcoming environment.

� Training and awareness: 
Building awareness among 
stakeholders, including tourism 
businesses, local communities, 
and travellers, is vital to promote 
inclusivity. Training programmes 
can educate  individuals about the 
diverse needs of travellers and 
encourage best practices .

� Policy and legislation: 
Governments play a crucial role 
in driving universal access by im-
plementing policies and legislation 
that mandate inclusive practices in 

Lebogang Olifant a wellness 
entrepreneur, physical thera-

pist, sports nutrition practitioner 
and motivational speaker born in 
Ga-rankuwa in Tshwane.  She has 
over 20 years of combined  experi-
ence  and now celebrates 13 years 
with UtopiaSpa. As a physical 
therapist, Lebo’s service off ering is 
cross-border and inter-provincial. 
Her aspirations are to set up a  
physical therapy rehabilitation 
centre to assist in restoring  mo-
tion and improve  muscle strength. 

UtopiaSpa believes that the elimination of stress and tention is critical to 
the improvement and maintenance of overall well-being. Th e company 
off ers preventive lifestyle that adds value to clients. Th e focus markets 
are wellness tourism, golf tourism and the hospitality industry.

Being a formulator and having 
studied aromatherapy, I have ini-
tiated a manufacturing company 
called Cimol, which formulates 
essential oil-based natural skin 
care for both men and women.  
Th  e products are for a niche 
market and have been clinically 
tested since they are plant-based. 
Th e products are  now exported . 
I have also initiated the Utopi-
aSpa graduate programme which 
is  funded by both UtopiaSpa 
and Cimol.  Participants will not 
only gain skills and experience 
within the  industry, they will 
also grow  through a carefully 
designed programme, covering 
key areas of the business.  

� There is no success 
without sacrifi ce.  

�  Get rid of excuses.
� Dedication to growth 
motivates you: it’s not 
always comfortable to 

associate with people who 
are ahead of you in their 
growth, but it’s always 

profi table. 

M pho Dikgale was born in Limpopo 
Province in a township of Seshego 

in Polokwane. She started work as the sec-
retary to the Director of Communication  

in the Limpopo offi  ce of the premier and 
later  moved to  the national department of 

tourism under tourism support. “Th at’s where 
I developed the love of tourism and realised the 

importance of promoting our country,” she said. She  
 started  Tumelo Talking SA, marketing the country. 

My business is developing the audio 
book  “Talking book”, which is 
mainly focusing on promoting our 
country,  including its cultures, and 
educating both domestic and inter-
national tourists what South Africa 
is proud of. An audio device reads 
the book when you push a button .

 I have initiated is the book named 
“Talking Book” and its title is 
“Welcome to South Africa”.  It is a 
unique book with a sound device 
where you press a button and reads 
the message that is written in the 
book.  It tells tourists about South 
Africa as a whole .

I f all people can understand the importance of tourism and get the 
knowledge , they can  start a tourism business as it is one of the sector 
that boost our economy, and a tool to market our country. 

I encourage women of South Africa to start their own 
business, especially in tourism sector.  We l ive tourism, we 

speak tourism, we eat tourism, and we practice tourism. 

Th e piloting of the mobile spa 
franchise  started four years . 
Th is project is aligned to the 
company’s social responsibility 
plan. I am hopeful that it will 
have a meaningful positive im-
pact to the emerging therapist 
in the wellness tourism sector 
and create employment while 
remaining profi table. Th e pro-
ject is self-funded. 

Encouragement
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 Ruegaiché Glashionette De Vos was born 
in the heart of the Karoo in Richmond 

Northern Cape.She grew up in Noupoort . In 
2002, she worked in diff erent fi nancial sectors 
and studied  fi nancial mangement in Boland 
College Paarl.  She saw a big loophole in tourism 
and decided to open a travel agency, Kwelanga 
V&P Travel Agency.  “To do travel communica-
tion was and is magnifi cent,” she said. 
“I am a kind, honest and very hard worker 
and believe only hard work guarantees sucess. 
Th is has been my aspiration from childhood. 
Believe in yourself.”

Kwelanga V&P Travel Agency 
off ers services through transpar-
ency and honest in all dealings 
with the clients and the business 
associates. Th ey also cover travel-
ling, transportation and accom-
modation.
Kwelanga staff  are very passionate 
 and accommodate all travellers.

 Ladies trips:  I came with a plan to 
make a Stokvel to save the money 
for their travelling fees, accom-
modation and luxuries as well. my 
clients get a fi nancial statement 
every month. I do the budgeting. 
Not all women with an average sal-
ary can go on exclusive trips. So do 
help with fi nancial therapy to teach 
you  how to save .

Helping clients and giving them this remarkable relaxing environ-
ment is a goal. We help them to leave all the stress behind. We 
also do business trips in the tourism sector. My Pixley ka Seme 
the KhoiSan history  can be explored 100%. Kwelanga V&P Travel 
Agency is the “Futurist in Tourism”.

Only hard work gains success. Believe in yourself as a 
woman. We are gifted and strong. Never give up on your 

goal and mission.

M mathato Pretty Magole-
go  was born and raised 

in a rural area called Ga-Magolego 
village in the Makhuduthamaga 
Local Municipality . She is director 
of Pretty Travel & Tours  that services 
both business and leisure clients 
with tourism and travel needs. 
“I hope and aspire to see people from 

local villages understand tourism and 
playing their role in making sure that they 
benefi t from it,” she said.

Travel and tour operating 
business that caters for 
business and leisure travel-
ers. We are specialists in 
providing aff ordable, excit-
ing and professional travel 
services. We off er the best 
travel solutions.

M
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I surround myself with people who are far 
 ahead of me in terms of business and life  and 
learn  from them. Seeing young people from ru-
ral areas like myself succeed  motivates me. My 
number one wish is to see my venture reaching 

greater heights and become self-sustainable. 

I  guided delegates from 
Sigma International who 
visited our area and was 
able to navigate and take 
them to the areas they 
wanted to go to in a limited 
space of time. I  am part 
of the programme imple-
mented in the province.

There is no limit to what we as women can 
accomplish.  The sky is the limit.

ENVISIONING YOUR BUSINESS
I envision my business growing and becoming 
sustainable so that I can  employ more people to 
fi ght the high rate of unemployment. I  want to 
employ a more experienced team to tap into new 
markets and explore opening new branches in 
the other provinces.

Born and bred In 
Mamelodi, Pretoria, 

Millicent qualifi ed as a 
dental therapist at Sefako 
Makgatho Health Sciences 
University and did a Masters 
in Community Dentistry at 
University Of Pretoria.  
She started operating in  Donkerhoek 
 on a small scale with 5 rooms in June 
2009, and  kept on expanding .
She has two kids, son Tumelo, 25, and 
daughter Boipelo, 22. She has also   run 
12 Comrades marathons. 

Th aba Legae Guest Lodge is a four star graded guesthouse 
with 22 en-suite luxury rooms, catering for all meals. We 
are a functions venue, catering for both business and 
social functions, accommodating 50-250 people in three 
functions halls and a chapel.

Making a diff erence and a positive impact in 
people’s lives is what gives me purpose.  

As a guest house and functions 
venue, we have a lot of left over 
food that mostly goes to waste . 
I identifi ed a struggling family 
from our church and periodi-
cally take our left overs to them. 

We try our best to exceed 
the expectations of our 
clientele when it comes to 
our off erings. Service must 
be in the forefront. 

As a woman who ventured into tourism without any training or experience, I had to rely on other 
women for information. Someone lit my candle for me to see the way while I was in the dark, so we 

should all light a candle for the next person to brighten the way to a brighter future. Where there is a 
will, there is a way...



I am guided by my own 
values which are: well-
being, commitment, 

professionalism, passion, 
consistency, sustainability 

and quality.

Th e experience that I gained while I was 
an employee of DoT inspires me. I saw a 
lot of opportunities that I can still grab 

and learn more about tourism. 
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Tourism establishments should con-
sider the following if they want to 
provide accessible tourism off erings:

� Physical accessibility: Th is di-
mension emphasises the importance 
of creating infrastructure and facili-
ties that are accessible to individuals 
with mobility challenges. It includes 
designing barrier-free accommoda-
tions, transportation, attractions, 
and public spaces.

� Communication and infor-
mation accessibility: Providing 
accessible information in various 
formats, such as braille, large print, 
and audio descriptions, ensures that 
individuals with visual or hearing 
impairments can access essential 
details about destinations, attrac-
tions, and services.

� Service provision: Training 

Francine Zana

I was born in Coega in Port Elizabeth in the Eastern Cape 
Province. Born into a humble and modest family I as-
pired to pursue a career in business, but due to fi nancial 

diffi  culties dropped of college aft er completing her second year 
and went to work as a domestic worker and cleaner at a very young 

age of 19. Th rough sheer determination and personal drive, I worked 
my way up into management position. I have worked in diff erent hotels 

servicing rooms from 16 up to 22 daily. It was tough but I never gave up as I was always 
inquisitive and that open doors for me .

I worked for diff erent star gradings from one up to fi ve stars.
I holds vast amounts of experience in the industry with over fi ft een years working in 

the sector, fi rst beginning as a domestic worker.  

Women in Tourism

Exclusive Hospitality Concepts  is  a company which  
specialises on the interests of private homes and  hospi-
tality establishments who don’t have big hotel resources 
but aim to archieve high operational standards and 
systems.

 Th ey provide hospitality consultancy and training.
Th ey also have their own hotel amenity range – Or-

ganising Amenities by Zana.
Th ey hold motivational talks for hotel staff  and 

events.

 Syavaya Travel covers the lot: local and 
international fl ights, accommodation 
hire, shuttle and chauff eur services, 
conference venues bookings, and tour 
operator services.
Syavaya is a TMC based in South 

My background 
inspires me to work 
hard and do more

Exclusive Hospitality Concepts is 
off ering complimentary training to 
unemployed both youth and adults 
from my community and later place 
them in diff erent hotels, some are 
working as temps and others are em-
ployed permanently. Th ey have created 
this programme aft er seeing the high 
number of unemployed people who do 
not have qualifi cations and those who  
are struggling to make ends meet.  
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 Exclusive Hospitality is changing a lot of 
people’s mindsets and interpretation of 
the hospitality industry. For them, the 
most important thing is to see general 
staff  members in the hospitality sector 
 treated with fairness and the respect 

they deserve because it is the people on 
the ground who make this beautiful in-
dustry the success that it is today. Th ere 

is no tourism and hospitality without 
general staff  members.

Work hard in building a strong brand. It is not going to be easy but if you believe in 
yourself and are passionate about what you want to do, you can and you will get there .

Encouragement
Encouragement

Phetheni 
Mbonambi

Lebogang 
Olifant

Millicent 
Shai

Mmathato 
Pretty 

Magolego

Ruegaiché Glashionette De Vos

Mpho Dikgale

Born and bred in Durban . Man-
aging director of Syavaya Travel. 
She is passionate about making 

the tourism industry a more inclusive 
industry.

I  love to travel all over the world. I am 
passionate about travel and tourism events. 
Seeing my business growing through all the 
challenges and still growing keeps me going

As a child, my mother bought a lot of 
travel magazines. I read it all. She taught 
me how to plan a holiday for our family. 

As a company we have embarked on 
the senior citizen Tours and we have 
successfully carried out the project 

in all nine provinces in South Africa. 
I have started with marketing my 

business internationally. Now I am 
receiving international bookings. Our 

service  has been above par.

We are currently working with tourism 
students who are doing internship and 
have seen them graduating and coming 
back to the company as motivated per-
manent employees. I have been actively 
using tourism to create new economic 
opportunities for students, encourag-

ing them to train as tour guides.

All they need is to be encouraged to get involved in industry associations to 
gain more knowledge to grow their business. Get involved with development 

programmes off ered in the tourism sector. All empower themselves by learning 
more about the new trends and be informed of new developments. Lastly, 

travelling opens your eyes to many things that might help your business thrive.

Tlalane Mofolo

I had a dream, but feared to start. I 
am grateful that Covid happened 
because that’s when it really hit 

me. I started this company with Covid 
relief fund money. 

I had no support from my family as 
they wanted me to go look for a job. I 
kept going.  

I had no experience in business 
or any business qualifi cation. I really 
didn’t know what I was doing and 
learned along the way with support 
structure I found along the way. 

Starting a business with nothing in 
your account it’s not easy . Most nights 
I quit and in the morning I wake up 
and do it again. I found women who 
were willing to work with me . I use 
resources from the community . 

Most time we don’t have a salary 
because the money goes back into 
the business. We keep working under 
those challenges and hope to get fund-
ing soon. 

Th abana-Tsoana tourism is a light 
in my community. Our community 
has 99%  unemployed youth. Th e com-
munity depend on social grants and 
we are hoping that if other youth see us 
succeed they will realise that they have 
to create jobs for themselves and start 

Shama Nathoo

Shama Nathoo 
is the founding 

member and 
managing director 

of the Universal 
Accessibility Hub 

(UA Hub), and 
former board 

member of the 
Tourism Grading 
Council of South 

Africa.

tourism. Th is includes  promoting 
compliance, and off ering incentives 
to businesses that prioritise univer-
sal access.

YOUR MOTIVATION

Universal access creates opportunities for individuals with dis-
abilities, older adults, families with young children, and other 
marginalised groups to explore the world and enjoy enriching 

travel experiences.
Nathoo believes tourism has the power to bridge gaps, foster under-

standing, and create unforgettable memories. Th is can be realised when 
the sector embraces the principles of responsible travel, ensuring univer-
sal access for all individuals. 

ADVERTISEMENT ADVERTISEMENT

Africa. We specialise in travel arrange-
ments for the meetings, incentives, 
conferences and the event industry. 
We create tour packages for all destina-
tions in South Africa

their own businesses. Th ey don’t have 
to leave rural communities to go to the 
cities to fi nd employment. 

With so much challenges we man-
aged to create 10 part-time jobs and 
become a host employer for tourism 
leanership for two years. 

Our success will be bring so much 
employment, skills development and 
hope to our community and that’s 
what keep me going every day. 

We got nominated as one of the top 
3  in 2022 in the category “rural-based 
SMME of the year” on the fi rst inau-
gural National Presidential SMMES 
Awards. However, we did not win the 
number 1 spot. 

I am hoping in 10 
years’ time the dream 
will be completed 
and Th abana-Tsoana 
Tourism will be 
recognised as one of 
the best Basotho 
Heritage site 
in SA.

tourism professionals to under-
stand and cater for the needs of 
 individuals is crucial. Service pro-
viders should have the knowledge 
and skills to off er personalised as-
sistance, adapt their services, and 
provide a welcoming environment.

� Training and awareness: 
Building awareness among 
stakeholders, including tourism 
businesses, local communities, 
and travellers, is vital to promote 
inclusivity. Training programmes 
can educate  individuals about the 
diverse needs of travellers and 
encourage best practices .

� Policy and legislation: 
Governments play a crucial role 
in driving universal access by im-
plementing policies and legislation 
that mandate inclusive practices in 

Lebogang Olifant a wellness 
entrepreneur, physical thera-

pist, sports nutrition practitioner 
and motivational speaker born in 
Ga-rankuwa in Tshwane.  She has 
over 20 years of combined  experi-
ence  and now celebrates 13 years 
with UtopiaSpa. As a physical 
therapist, Lebo’s service off ering is 
cross-border and inter-provincial. 
Her aspirations are to set up a  
physical therapy rehabilitation 
centre to assist in restoring  mo-
tion and improve  muscle strength. 

UtopiaSpa believes that the elimination of stress and tention is critical to 
the improvement and maintenance of overall well-being. Th e company 
off ers preventive lifestyle that adds value to clients. Th e focus markets 
are wellness tourism, golf tourism and the hospitality industry.

Being a formulator and having 
studied aromatherapy, I have ini-
tiated a manufacturing company 
called Cimol, which formulates 
essential oil-based natural skin 
care for both men and women.  
Th  e products are for a niche 
market and have been clinically 
tested since they are plant-based. 
Th e products are  now exported . 
I have also initiated the Utopi-
aSpa graduate programme which 
is  funded by both UtopiaSpa 
and Cimol.  Participants will not 
only gain skills and experience 
within the  industry, they will 
also grow  through a carefully 
designed programme, covering 
key areas of the business.  

� There is no success 
without sacrifi ce.  

�  Get rid of excuses.
� Dedication to growth 
motivates you: it’s not 
always comfortable to 

associate with people who 
are ahead of you in their 
growth, but it’s always 

profi table. 

M pho Dikgale was born in Limpopo 
Province in a township of Seshego 

in Polokwane. She started work as the sec-
retary to the Director of Communication  

in the Limpopo offi  ce of the premier and 
later  moved to  the national department of 

tourism under tourism support. “Th at’s where 
I developed the love of tourism and realised the 

importance of promoting our country,” she said. She  
 started  Tumelo Talking SA, marketing the country. 

My business is developing the audio 
book  “Talking book”, which is 
mainly focusing on promoting our 
country,  including its cultures, and 
educating both domestic and inter-
national tourists what South Africa 
is proud of. An audio device reads 
the book when you push a button .

 I have initiated is the book named 
“Talking Book” and its title is 
“Welcome to South Africa”.  It is a 
unique book with a sound device 
where you press a button and reads 
the message that is written in the 
book.  It tells tourists about South 
Africa as a whole .

I f all people can understand the importance of tourism and get the 
knowledge , they can  start a tourism business as it is one of the sector 
that boost our economy, and a tool to market our country. 

I encourage women of South Africa to start their own 
business, especially in tourism sector.  We l ive tourism, we 

speak tourism, we eat tourism, and we practice tourism. 

Th e piloting of the mobile spa 
franchise  started four years . 
Th is project is aligned to the 
company’s social responsibility 
plan. I am hopeful that it will 
have a meaningful positive im-
pact to the emerging therapist 
in the wellness tourism sector 
and create employment while 
remaining profi table. Th e pro-
ject is self-funded. 

Encouragement

Encouragement

 Ruegaiché Glashionette De Vos was born 
in the heart of the Karoo in Richmond 

Northern Cape.She grew up in Noupoort . In 
2002, she worked in diff erent fi nancial sectors 
and studied  fi nancial mangement in Boland 
College Paarl.  She saw a big loophole in tourism 
and decided to open a travel agency, Kwelanga 
V&P Travel Agency.  “To do travel communica-
tion was and is magnifi cent,” she said. 
“I am a kind, honest and very hard worker 
and believe only hard work guarantees sucess. 
Th is has been my aspiration from childhood. 
Believe in yourself.”

Kwelanga V&P Travel Agency 
off ers services through transpar-
ency and honest in all dealings 
with the clients and the business 
associates. Th ey also cover travel-
ling, transportation and accom-
modation.
Kwelanga staff  are very passionate 
 and accommodate all travellers.

 Ladies trips:  I came with a plan to 
make a Stokvel to save the money 
for their travelling fees, accom-
modation and luxuries as well. my 
clients get a fi nancial statement 
every month. I do the budgeting. 
Not all women with an average sal-
ary can go on exclusive trips. So do 
help with fi nancial therapy to teach 
you  how to save .

Helping clients and giving them this remarkable relaxing environ-
ment is a goal. We help them to leave all the stress behind. We 
also do business trips in the tourism sector. My Pixley ka Seme 
the KhoiSan history  can be explored 100%. Kwelanga V&P Travel 
Agency is the “Futurist in Tourism”.

Only hard work gains success. Believe in yourself as a 
woman. We are gifted and strong. Never give up on your 

goal and mission.

M mathato Pretty Magole-
go  was born and raised 

in a rural area called Ga-Magolego 
village in the Makhuduthamaga 
Local Municipality . She is director 
of Pretty Travel & Tours  that services 
both business and leisure clients 
with tourism and travel needs. 
“I hope and aspire to see people from 

local villages understand tourism and 
playing their role in making sure that they 
benefi t from it,” she said.

Travel and tour operating 
business that caters for 
business and leisure travel-
ers. We are specialists in 
providing aff ordable, excit-
ing and professional travel 
services. We off er the best 
travel solutions.

M
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I surround myself with people who are far 
 ahead of me in terms of business and life  and 
learn  from them. Seeing young people from ru-
ral areas like myself succeed  motivates me. My 
number one wish is to see my venture reaching 

greater heights and become self-sustainable. 

I  guided delegates from 
Sigma International who 
visited our area and was 
able to navigate and take 
them to the areas they 
wanted to go to in a limited 
space of time. I  am part 
of the programme imple-
mented in the province.

There is no limit to what we as women can 
accomplish.  The sky is the limit.

ENVISIONING YOUR BUSINESS
I envision my business growing and becoming 
sustainable so that I can  employ more people to 
fi ght the high rate of unemployment. I  want to 
employ a more experienced team to tap into new 
markets and explore opening new branches in 
the other provinces.

Born and bred In 
Mamelodi, Pretoria, 

Millicent qualifi ed as a 
dental therapist at Sefako 
Makgatho Health Sciences 
University and did a Masters 
in Community Dentistry at 
University Of Pretoria.  
She started operating in  Donkerhoek 
 on a small scale with 5 rooms in June 
2009, and  kept on expanding .
She has two kids, son Tumelo, 25, and 
daughter Boipelo, 22. She has also   run 
12 Comrades marathons. 

Th aba Legae Guest Lodge is a four star graded guesthouse 
with 22 en-suite luxury rooms, catering for all meals. We 
are a functions venue, catering for both business and 
social functions, accommodating 50-250 people in three 
functions halls and a chapel.

Making a diff erence and a positive impact in 
people’s lives is what gives me purpose.  

As a guest house and functions 
venue, we have a lot of left over 
food that mostly goes to waste . 
I identifi ed a struggling family 
from our church and periodi-
cally take our left overs to them. 

We try our best to exceed 
the expectations of our 
clientele when it comes to 
our off erings. Service must 
be in the forefront. 

As a woman who ventured into tourism without any training or experience, I had to rely on other 
women for information. Someone lit my candle for me to see the way while I was in the dark, so we 

should all light a candle for the next person to brighten the way to a brighter future. Where there is a 
will, there is a way...
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Bonginkosi Tiwane 

A
s someone born and 
bred in the city, I 
tend to be awestruck 
whenever in nature. A 
jacaranda tree is part 

of nature, but I never get awe-
struck when driving around the 
Capital City. 

The awe I’m referring to is the 
kind I instantly get when I’m at the 
beach, taking in the vastness of 
the ocean or being surrounded by 
secluded mountains. 

The smaller I feel in nature, the 
more beautiful the experience. 
These were some of the feelings 
when I visited RockFig Madik-
we Game Reserve in the North 
West.

Aft er acquiring a lease at 
Madikwe game reserve in 2000, 
Andrew Walker built a family 
home there and in 2013. Walker 
decided to turn it into a private 
commercial lodge and was offi  -
cially opened for business in 2018. 
Walker passed away in 2021 and 
his family has kept the business 
going since.

Located just a stone’s throw 
away from Gaborone, Botswana, 
RockFig provides guests an equal 
sense of privacy, luxury and being 
in the wild. 

Each lodge was provided a max 
occupancy to ensure that there are 
not too many lodges and people in 
the park. RockFig can accommo-
date a maximum of 14 guests.

 Seeing an animal in its natural 
habitat is unlike spott ing it inside 

a cage at a zoo. On our fi rst drive 
in the aft ernoon we were wel-
comed by the smell of dung as we 
approached a dam where an el-
ephant quenched its thirst . 

“Bull elephants usually want 
to be by themselves,” Honest, our 
guide on the drive explains to us. 
I felt minuscule as our bakkie 
parked a few  metres away from the 
large, intimidating mammal. 

It’s a humbling feeling one gets 
when in the presence of the larg-
est mammals on earth, which can 
squash us within minutes. 

It was particularly interesting 
that the elephant was the most 
signifi cant animal we spott ed on 
our fi rst drive. The villa that was 
my abode during my stay is named 
Tlou, which means elephant in 
Setswana. There are four villas in 
the whole lodge, each named aft er 
an animal.

“The villas are called Inkwe 
(leopard), Nare (buff alo), Tshuku-
du (Rhino) and Tlou. The main 
lodge building is called Tau 
(lion),” explains Diana Prins from 
the marketing department of the 
lodge .

At fi rst I didn’t understand 
why we needed to go on two game 
drives twice a day, one early in the 
morning and later in the aft er-
noon. The animals can be quite 
elusive and spott ing your favour-
ite requires some patience. 

It helped having an experi-
enced guide like Honest, who has 
been working at RockFig Madikwe 
for four years but has previously 
worked at the Kruger National 
Park for more than fi ve years. 

Honest spott ed lion footprints 
on the ground and followed them 
until we arrived at a place where a 
mother and her two cubs were un-
winding just aft er sunset.

Before then, we gate-crashed a 
wild-dogs dinner as they were en-
joying a kill. The pungent smell of 
animal blood made the whole ex-
perience more palpable. 

There are other lodges in the 
area and it’s normal for the guides 

from the diff erent lodges to share 
information on sighting ani-
mals. 

Throughout our drives, Hon-
est kept communicating with the 
other guides about which animals 
are located.

“We do neighbour other lodges, 
but there is a fairly large distance 
between each of them. We do 
share some services like electric-
ity and a borehole which was quite 

challenging initially but this has 
been running smoothly for a few 
years now,” says Prins.

“We do see other vehicles on 
our game drives, however, we 
have a great relationship with all 
lodges in the area and chat with 
other lodges’ guides oft en regard-
ing sightings (this actually im-
proves the opportunities of great 
sightings).

“There are strict rules in the 

RockFig Madikwe’s natural beauty
SENSE OF PRIVACY, LUXURY AND BEING IN THE WILD

Five-star experience 
away from the city
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reserve regarding how many vehi-
cles can be on various sightings, so 
we stay in touch to ensure we give 
our guests the opportunity to see 
these animals, while also adhering 
to the rules of the reserve.”

This was evident as we parked 
near one of the biggest dams, 
named Tlou dam, where only four 
vehicles were permitt ed near the 
animals. 

The sunsets by Tlou dam are 

gorgeous, especially when a vari-
ety of animals are there enjoying 
a sip.

 Seeing rhinos that aren’t de-
horned has become a luxury in re-
cent years due to the high number 
of rhino poachers. 

The rhinos at RockFig Madikwe 
have their horns intact, which 
makes for a beautiful site. The 
lodge has invested largely in tech-
nology that fends off  poachers.

“Madikwe has put a lot of eff ort 
to preservation of rhinos. State of 
the art security systems have been 
deployed throughout the park 
and the park has a very good anti-
poaching unit,” Prins says. 

They can’t speak extensively 
about the anti-poaching opera-
tions they have due to security 
concerns. “There are camera and 
sensors all over,” says Honest, who 
admits that they as guides aren’t 

aware of where these security 
measures are placed.

 RockFig Madikwe is quite pricey 
but well-worth it when you look at 
the experience of the guides, the 
privacy it off ers and high standard 
in catering and comfort.

“It is fairly balanced between 
internationals and South Afri-
cans. We saw a large increase in 
South African interest aft er Covid 
lockdowns,” says Prins about the 
guest they att ract. She says Rock-
Fig gets busier  from October to 
January.

I visited in  winter when the 
temperatures were quite chilly, es-
pecially during the morning game 
drives. 

If visiting during  winter, make 

sure you request a lodge that has 
a fi replace inside as I stayed in a 
lodge that felt like a freezer – the 
air-con wasn’t suffi  cient for the 
icy morning and evening tempera-
tures. 

The lodge’s isolation from a 
big city wasn’t an issue for us as 
guests, but Prins says it presents 
a challenge for the business itself 
at times.

“Our staff  has to live on-site 
which can be hard on their per-
sonal lives. We need to ensure we 
get good quality fresh food, fresh 
drinking water, provide constant 
electricity ; basically, we need to 
provide a fi ve-star experience 
while being far from any major 
towns,” she says.
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Bruges 

I
nhabitants of Belgium’s 
cobblestone-and-canal city 
of Bruges are clear: sum-
mertime tourism has hit 
capacity.

“It’s really reached a red line 
now,” says one, 55-year-old ar-
chitect Arnout Goegebuer, as he 
sits inside a cafe, peering out a 
window across a packed outside 
terrace.

“We don’t need more tourists 
anymore, it’s enough – maybe a lit-
tle bit less” is needed, he says.

It’s a sentiment reiterated by 
other residents of the western 
city, population 119 000, which 
each year hosts eight million visi-
tors – most of them concentrated 
in the summer months, and most 
of them on day trips.

Residents are not against tour-
ism, which brings money and 
prestige and provides jobs.

But they say it needs to be bal-
anced, to stop the city turning into 
a Disneyfi ed open-air museum.

With Bruges crowds back to 
pre-Covid levels, including from 
cruise ships docking in nearby 
Zeebrugge port and disgorging 
passengers who spend just a few 

hours, “there’s a lot of trouble” for 
locals, says Kurt van der Pieter, a 
62-year-old retiree who lived his 
whole life in the city.

“People of Bruges say it’s too 
much, it’s too much – very too 
much some days,” he says.

The situation is not unique to 
Bruges. Europe’s other top histori-
cal canal cities of Venice and Am-
sterdam have both taken steps to 
bar cruise ships calling.

Venice received a wake-up call 
in July when Unesco recommend-
ed the city be put on its endan-
gered list because of over-tourism 
and other problems.

An August 2022 ranking pub-
lished by an Airbnb competitor 
called Holidu put Venice, Bruges 
and the Greek island of Rhodes in 
equal second place in its list of the 
most overcrowded European des-
tinations based on the number of 
tourists versus inhabitants.

The Croatian walled city of Du-
brovnik – famed as the backdrop 
for much of The Game of Thrones 
fantasy TV series – came fi rst on 
the list.

Bruges’s tourist authority, Visit 
Bruges, disputes Holidu’s ranking 
and says its own fi gures, based on 
usage of mobile devices while in 

Bruges, show that daily there are 
131 visitors per 100 inhabitants.

“Bruges is oft en referred to as 
a mass tourism destination, but 
it isn’t,” says spokes person Ann 
Plovie .

“This is like a bit (of a) miscon-
ception that the city is overcrowd-
ed. Indeed, I can’t deny that there 
are many tourists, but you should 
come on diff erent periods and 
then you would see also the diff er-
ence,” adds another spokes person 
Anne de Meerleer.

In 2019, Bruges implemented 
a fi ve-year strategy to boost over-
night stays, spread the tourist 
numbers around geographically 
and over each year, and to lure vis-
itors more interested in cultural 
and gastronomic deep-dives than 
selfi es and waffl  es.

“Our aim is to get not more visi-
tors, not the volume is important, 

but the kind of visitors we get,” De 
Meerleer says as she guides a visi-
tor to stunning spots that are al-
most empty and are just a couple 
of streets from the main market 
square.

The results of the strategy are 
unclear, torpedoed by the 2020-
2021 collapse in tourism caused by 
Covid travel restrictions around 

the world.
Bruges’s city centre also faces 

tensions over accommodation op-
tions for overnight stays, with a 
halt to buildings being converted 
to hotels to ensure locals aren’t 
squeezed out.

Unlike cities like Milan, Bruges 
has not banned private vehicles 
from its historic district, though 
the railway station is a short walk 
away. Car registration plates come 
from all over Europe.

The Belgian city is already at 
work on its next fi ve-year strategy, 
this one with an emphasis on sus-
tainability.

The mix of tourists walking 
around in Bruges is even broader, 
as is their verdict as to whether 
they found the place overcrowded 
or not.

“I didn’t think there would be 
this much people,” says Lee Hotae, 
a South Korean tourist admiring 
the city architecture in a guided 
group visit.

“It’s not that busy actually. It’s like 
going to somewhere that’s as nice as 
Amsterdam or Florence or Venice, 
but not as overrun,” says a Scott ish 
tourist, Ross Henderson .

A 59-year-old French tourist, 
Ariele Delatt re, who had made 
the short trip to Bruges from her 
hometown of Lille, near the Bel-
gian border, says a canal boat ride 
revealed the tourist diversity.

The boat’s driver “asked what 
nationalities were present on the 
boat, and it’s true that we had 
Asians, Germans, Britons, French, 
Indians – people from every-
where”, she says.

Diego Rodriguez, a 41-year-
old Venezuelan tourist walking 
around in a Spanish-speaking 
guided tour, said he found the 
tourist numbers “fi ne like this, 
especially as we’re in the summer 
months, the vacation months”.

He added that he had visited 
Bruges a couple of months ear-
lier “and it was emptier, but it was 
spring and it was colder, people 
weren’t on holiday”. – AFP  

 EXQUISITE . Sunset over the canal in the historic centre.

Bruges 
city hits 
red line

Grappling with tourists

 EXOTIC. A view of  the Spiegelrei canal at dusk .

 CROWD-PULLER. The Jan Breydel and Pieter de Coninck Monument on the 

Market Square  with traditional tenement houses in the background.

 TOURIST ATTRACTIONS. Street cafes in Grote Markt, a meeting place of the Brugelings and tourists in Brugge, 

West Flanders. Pictures: iStock
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 GOOD TIME. A group of people in Bruges, Belgium, gathered in a city 

square surrounded by tall, historical buildings.
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