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Purpose and background of the study

« South African Tourism (SAT) strives to improve the quality of tourism in South Africa. As part of this, SAT
has been measuring and tracking domestic tourism from a demand side, on a monthly basis through the
Domestic Tourism Survey (DTS) since 2007.

« The DTS measures the value and volume of domestic tourism; specifically

v travel patterns
spend patterns
number of domestic trips taken
bed-nights
day trips
distance of trips undertaken
the frequency and seasonality of trips
the number of people who travel and
the reasons for taking trips and travel within and across provinces and geographical areas.

* These travel patterns are compared at a national level and across the nine provinces.

« SAT uses the research findings at a strategic level to improve the quality of domestic tourisw
South Africa and to help its stakeholders enhance their respective tourism strategies. ~
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Objectives of the study

The research is meant to establish, among other aspects, the following:

/R Incentive provincial facilities
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Survey Methodology
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Data collection - Data analysis process flow

-

= Tablet Assisted Personal Interviews (TAPI)

= SURVEY TO GO QUESTIOMNAIRE SCRIPT - data gathering
toal:

= Picture Capturing and Auvdio recording functionality - assist
with fielwork backchecking and verification.

= Households survey units assigned GPS.

= Call center Team-dedicated to CATI for backchecking and
wverifying completed interviews.

= Review of recorded audios by an independent team.

= Validation assessments are also conducted on GFS.

L

FIELDWORK CAPTURING

AND
CLEANING

National
Sample: 1300.

= Analysis is an integral part of every preceding stag’
from fieldwerk, we track provincial and interviewer
matrices; In capturing and cleaning we track matrices
for guestionnaire consistency in processing we track
key indicators, both weighted and unweighted,
monitoring trends dynamics.

= in this Analysis stage, we provide a detailed analysis
af the survey cutput in key reports, which are 1. The

. Qaurtely Report 2. Annual Repaort.

~

* Data from the field is avto-sent to On-Cloud
Survey to Go Database- the data is then
downloaded into the native software (SP5S5 in our
case).

* Data cleaning is dene within SPSS5 using SPS5
syntax:

= Variable conversions is conducted for integrating

to previous waves ( 2_g. variable naming, value

labels, and ensuring all legical conditions for the
survey are met, etc).

* This stage is also conducted with SPS5.

# lt entails Data Weighting and the generating of
aggregate variables which are: Total Spend, Total
Trips, and Total Bednights, and dealing with
outliers where necessary.

* Once the above is satisfied, report-specific tables
and graphical outputs are generated.

S

Source: UNWTO - World Tourism Organisation Barometer 2022
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Field Issues - June 2023

Meeting of quotas

Field Issues Questonnaire adjustments

= The target sample of

» There was 2 nesa to *  Therewere no

[ 300 interviews were
successiully achievea
dunng the field month of
Jure 20245
= The required quotas for

each province wera met

substitute some of the
EAs due to several
re3zons.

\We had challenges with
completron of the quota
for Eastern Caoe aus o
INterviewwer ransgort
logistics.

questionnaire 2gjustments

for Wiave 194
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Domestic Key Measures: January - March 2023

January to March of 2023 saw overnight trips exceed pre-pandemic levels as well as 2022 levels by 41,0%. Overnight domestic spend was
also up 24,4% compared to Q1 2022. Average overnight spend was down 11,7% signifying that South Africans took more frequent trips and
spent less. The total number of nights spent away from home reached 27,9 million and this was a 32,9% increase over the same period in
2022, the average length of stay per trip fell by 5,7% highlighting the global trend that travelers now opt to take shorter and more

frequent trips than before.

%0
Key measure Q1 2019 Q1 2020 Q1 2021 Q1 2022 Q1 2023 Q1 2023 over Q1 2022
Domestic Overnight trips 4,8 4,7 27 6,2 8,7 41,0%
(Mn)
Domestic O(‘éenr)'“ght spend RS,2 R9,0 RS,1 R18,9 R23,.5 24,4.%
Average domestic spend R1,694 R1,890 R3,008 R3,050 R2,692 -11,7%
,@_ Total Bed nights (Mn) 18,5 11,9 9,8 21,0 27,9 32,9%
-
Average Length of stay 3,8 2,5 3,7 3,4 3,2 -5.7%
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Domestic Key Measures: January - March 2023

Domestic holiday trips from January to March 2023 were up 40,5% to reach 2,4 million. These holiday trips represented a 27,0% share of
total overnight trips. The expenditure from holiday trips (R9,5 billion) accounted for 40,3% of total spend and drove the strong spend
results in quarter 1 of 2023, this was a 19,9% increase over quarter 1 of 2022. There was a 12,3% increase in MICE trips taken during
January and March 2023. Day trips grew by 26,9% to reach 44,7 million in quarter 1 of 2023.

%0

Key measure Q1 2019 Q1 2020 Q1 2021 Q1 2022 Q1 2023 Q1 2023 over Q1 2022

Overnight Holiday trips 11 14 0,5 17 24 40,5%
(Mn)
U gﬂ';day SRSuS R3,3 R4,8 R1,6 R7,9 R9,5 19,9%
0
'h Overnight MICE trips (Mn) 0,2 0,2 0,2 0,3 0,3 12,3%
Day trips (Mn) 34,9 39,5 21,5 35,2 44,7 26,9%
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Domestic Performance and Insights

Q1 2022 Q1 2023 ] ] ] ] _ ]
Total Overnight Trips 6203 151 8745 358 South African tourism predominantly focus on three segments in the domestic market, build,
Total Spend R 18922 250 956,73 | R 23 547 750 668,95 convert and defend. The research insights from these three segments outlined below (Feb
Average Spend R 305043 | R 2 692,60 2023).
Bednights 20593631 27905 387 For these three segments; ‘Go for a vacation’, ‘Watch movies/TV shows’ and ‘Dine out at
LOS 3,4 3,2 , . : ] ,

. : : restaurants’ are the top three preferred recreational interests. To ‘Shop for personal use
Holiday Overnight Trips 1080189 2360 805 replaces ‘Watch movies/ TV shows’ in top three preferred recreational interests when budget
Total Holiday Spend R 7913349456,90 | R 9488223 170,02 )

Day trips 35 231 586 42 695 576 constraints are removed.
MICE trips 287 556 322 955 88% of travellers within the above segments are willing to go for a vacation in the next 12
months; while ‘Exploring beautiful scenery’ and ‘Relax at beach’ are the most considered
Q1 performance: overall total trips and holiday trips have seen an reasons; ‘Other higher priority expenses’ and ‘Health issues’ are the key reasons to not

increase in Q1 2023 compared with the same period in the previous year. consider travelling

Average spend (down by 11,7%) and length of stay has declined but the ‘ . . o .
subsequent increase in arrivals compensated for this and total spend has When planning a holiday trip, travellers prefer to research the destination and feel travelling

increased to R23.5 billion. Both day trips and MICE trips has seen an is a great way to learn. They feel travelling is a great way to learn about different cultures
increase in this quarter. and choose destinations that offer a variety of activities. Most prefer to plan their own trips

over the Internet rather than meeting with a travel agent.
Economic performance: The domestic market is experiencing a decline . o . .
in economic performance with declining GDP. Consumer price inflation When choosing activities, ‘Beaches and coastlines’, ‘Nature, breath-taking landscapes’ and

continues to move upwards, inflicting more strain on household budgets. City Life and Entertainment’ are the most considered experiences.

Drivers of Domestic travel - Domestic travellers travel mostly for visiting Overall, travellers rely on ‘Recommendations from friends or family’ and ‘Social media’,
friends and relatives, followed by holiday. while selecting their destination; half of the travellers in these segments use ‘Online travel

aggregators’ for making their travel bookings
Province visited - The top three provinces visited were Gauteng, . - ) ) . )
Limpopo and Eastern Cape. Fewer trips were taken to Northern Cape. Social media’ and ‘In-person/telephonic conversation’ continue to be the most preferred

channels to share experience during and after a trip. The preferred month of travel are April
Spend: The average spend for domestic travel in Q1 of 2023 was R2,692.  September and December.

This average spend was higher than 2019 (R1,649) but lower than 2022
(R3,050). ‘Social media’ continues to be the most popular source to get travel-related information

among travellers travelling within South Africa, distantly followed by ‘TV channels’ & ‘Online

news, emails, etc.’
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Dissemination platform
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Tourism Tuesday

QUICK LINKS A Leadership 7 Media centre 7 Annual Report 7 Tourism Tuesday
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