














247 TOURISM CONTENT NWESROOM
Taking control of the global narrative

PROVINCIAL COLLABORATION
Integrating national and provincial tourism to drive 

geographic distribution (VTSDs)

TOURISM EVENTS ANNUAL CALENDAR
Leveraging predictable opportunities for growth

ADVOCACY & LOBBYING
Getting off / staying off red lists and adverse travel 

advisories











CREATE & CONVERT DEMAND

1. Newsroom Daily Content Implementation
2. Intensified Marketing Programs in each 

source market
3. Real-time data capability (predictive 

modelling)
4. Global Brand Campaign Film

PROVINCIAL COLLABORATION

11. Single joint project with SAT on a province-by-
province priority basis

12. Global Advocacy Campaign 2.0

TOURISM VALUE CHAIN

5. National Mobility Forum
6. Maximum communications leveraging of 

“every win” in the tourism value chain
7. In-Destination Mobility

SUPPLY-SIDE EFFICACY

8. Intensified communications of existing product 
and experiences

9. Consolidated Events Calendar 
Communications

10. Big Tourism Investment (Analytical Tool)




